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 Study World
We are excited to announce that we have been building more 
inroads within the market to better serve our international partners. 
Study World is not only an event but an opportunity to come into 
the Philippines and participate in a number of activities to best meet 
your recruitment needs. UKEAS has a holistic approach to 
recruitment in the Philippines and always looks for ways to 
complement our Education Fairs. 

This Fall's Study World will look to increase the opportunities for 
brand awareness, recruitment, and partner development in the 
Philippines.  

We hope that you'll join us in our efforts to build up this market and 
the level of expectation for international partners in the Philippines. 
Everyone who participates in our events should be confident in the 
knowledge that we take your participation as entrusting us to follow- 
through for you when you depart and we take that very seriously. 

 Location and Area

Makati City, Manila 
 

For the past few years we have hosted our event at the Shangri- 
La Makati and gotten consistently great feedback from our 

participants. This past fall we upgraded our venue within the 
hotel and were more impressed with the service for our event.  

If you have yet to attend our event, the venue and our office is 
located in a vibrant area of Makati ripe with excellent shopping, 

restaurants and entertainment.

If it isn't broken...don't fix it!

High Street 
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Connecting the right pieces...



 Study World
What's new for 2018?
We're heading south!

Just this April we conducted a lengthy 
business trip to Cebu where we created 
some key partnerships and connections for 
recruitment opportunities. We aim to 
introduce Study World to Cebu next 
January and for Fall.  

In addition to hosting Study 
World in Cebu- we will also be 
looking to open a local office near 
the end of 2018. For the 
meantime- we have planned a 
host of small activities in the area 
for the 2018 calendar to build up 
proper anticipation for our office 
opening. We will keep our 
partners posted on joining us for 
any of these recruitment events. 

Why you shouldn't miss!

Study World gets millions of eyeballs on our partners 
from FB marketing and Google Ads. Apart from our 
intensive online marketing, we have an incredible local 
team dedicated to offline promotion of our partners and 
marketing. 

We will always try to provide you with opportunities to 
promote your brand through various networks within the 
Philippines. If you have any wish for us to facilitate any 
in-country cooperation- we are here to assist.    
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Marketing Reach & Value 

Development Opportunities 



What do our exhibitors get?
Everything you've come to expect from UKEAS and more...  

The Usual Suspects-
Top-notch students from the top-3 Universities in the Philippines 
& top international schools. 
800+ attendees (counting only students) 
 Your brand promoted through our targeted marketing 
campaigns: e-mail blasts, FB posts, and more. 
Extensive customizable partner profile on our Study World 
registration site. 
Download of our mobile IOS/ Android "Lead Manager Pro" app 
to easily scan and obtain your leads. 
Extensive post-event follow-up from our local counselors and 
team. 
Yearly participants get special focus such as representation of 
your brand for in-country events; we coordinate with local 
universities/schools and more... 

The Extras-
Bonus "Mini-fairs" and targeted 
recruitment activities with our local 
partners during the Study World 
week (Dates & Location TBA)
UKEAS transportation to-and-from 
"Mini-Fairs".
Customized recruitment itinerary for 
your trip to maximize your time.
Assistance with booking hotels and 
activities.
A glorious post-Study World 
Happy Hour hosted by UKEAS to 
show our appreciation for your 
support.
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De La Salle University (DLSU)

Ateneo De Manila University



Study World Booking Form and Pricing

1,000 GBP  (Saturday, October 14, 2017) Manila

500 GBP  
1,000 GBP  

(Monday, October 16, 2017) Cebu **

(Saturday, January 20, 2018) Manila

(Monday, January 22, 2018) Cebu500 GBP  

Includes:
(1) - 6' x 2' booth for each event signed-up for
Specialized online and offline partner marketing
Lunch, coffee, and water provided by our F&B partners
Everything listed in this brochure

(E-mail completed form to: chris.cazares@ukeas.com)

Institution Name: 

Contact Person: 

Contact Title: 

E-mail: 

Telephone: 

Signature: 

Special Instructions (e.g. billing): 

I have read, understand, and agree to abide by the
"Terms & Conditions" included in this packet. 

Date: 

Registration DetailsEvent Pricing*

Deadline for Registration- August 11, 2017

4

UKEAS Contracted Partners

Non-Contracted Exhibitors

2,750 GBP 
 PARTNER PACKAGE

Includes ALL 
(4) Study World 
Events Listed 

1,400 GBP  (Saturday, October 14, 2017) Manila

700 GBP  
1,400 GBP  

(Monday, October 16, 2017) Cebu **

(Saturday, January 20, 2018) Manila

(Monday, January 22, 2018) Cebu700 GBP  

3,900 GBP 
 

Includes ALL 
(4) Study World 
Events Listed 

* Event dates for 2018 fairs may change slightly- advance notice will be given 
** Denotes a tentative event- if this event does not go forward- 500GBP will be 
refunded if chosen individually OR 440GBP if you slected the DISCOUNT PACKAGE 

NON-PARTNER
PACKAGE



 Philippines
Finding the right people that can satisfy all 
aspects of your business is a difficult thing, but 
lucky for us we've found them. Half of our team 
has been with us since 2011, yet all are 
intimately familiar with the recruitment and 
education landscape. Everyone brings 
something special to the table to create a perfect 
environment for our operations in Makati, 
Manila. 

 Location and Area

Belle Yuzon

Sean Jones Alleyn Ford Jessica Diaz

Romina Puno Isabella Brotonel

Chris Cazares

Office Manager Senior Counselor

Education Outreach Coordinator Recruitment Support Associate

Recruitment Support Associate

Country  Manager

UKEAS Corporate Strategy Manager

Unit 301 
GC Corporate Plaza 
150 Legaspi Street 

Legaspi Village 
Makati City 

 

Our office is situated in the heart of Makati City- one 
of the safest and most convenient areas in the 
Philippines. We are located a short distance from the 
International Airport. Although we can't control the 
sometimes heavy traffic, we know once you get 
situated in our area that you'll feel relaxed and 
secure.  

MEET OUR TEAM:
Safety and Convenience

 Phili
Our Team
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Our strategy is simple; those that work together, grow together. 

Growth Points  
We see our Education Fairs as 

major opportunities to grow, for 
both our partners and UKEAS. 

For potential partners, we see it 
as the best opportunity to feel out 
the market and get some insight 
into how serious we are about 

building and growing together.

Marketing Synergy  
Growth is essential, so we 

put most Study World revenues into our 
event marketing. Our Fairs are 

strategic points where we pool our 
resources, and pour them back into our 

outreach channels. This allows us to 
quickly and effectively expand the 

reach of our partners and our business.

Partner Focus  
The better we perform for 
you, the better it is for us. 

We understand the 
importance of focusing on 

each of our partners' 
unique advantages to 

ensure you get the
maximal market impact.

 Philippines Philippines
Strategy & Approach
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Philippines
Spring 2017 at a Glance
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Following our spring Education Fair, we were able to process a great deal of information 
about the 7,000+ students who have registered for our 2016-2017 fairs thus far. We've seen 
an interesting shift in our demographic due to marketing efforts- here's what we are 
currently seing in our demographic: 

Student Age

2% 
Other 12-19

30% 

20-25 

46% 26-35

22% 

Highest Educational 
Attainment

Other

4% High School 
Diploma

50% 
 

3%

2yr. Vocational 
Certificate

39%

Bachelor's 
Degree

Master's 
Degree

4%

Degree Sought

Master's Degree 40% 
 

Bachelor's Degree 38%
Graduate Diploma 12%

VET/ Diploma 5%
PhD./J.D. 4%

A.A.
1%

A Peek at our Recruiting Class
Unique Recruitment Opportunities
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Why Your Presence Matters...

59%

 University/ School 
Representatives have the 
single-greatest influence 
on my decision to study 

abroad*

Tailored Marketing and Outreach Student Insight 
We understand the challenges of recruiting. 'Face-time' is 
essential in any relationship, so our aim is to devise an effective 
plan to address that essential element and save you lots of time 
and effort, while ensuring you maximize recruitment.  

Every participant will be asked extensively about their specific 
recruitment needs so we can target more effectively.

Here's a peek at the way we maximize your Study World trip:

2.5 
Million

ONLINE: Our capabilities 
and analytics are one of 
our greatest strengths.

Our online reach in 
Metro Manila for our 
Spring Study World 
partner campaigns 

OFFLINE: Our network of local partner schools act as an 
excellent recruiting source for our partners. This enables us to 
compliment our online reach by tapping into a very 
appropriate demographic. * Know Your Neighborhood: International Recruiting 

Fueled By Regional Insights – Winter 2016
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54%

Our February 18, 2017 Event
Breaking it Down
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For the first time we decided to host our spring 
Study World later in the year. Our Feb. 18th event 
saw a bit over 1,700 pre-registrants and 200 day- 
of registrations. After considering our numbers 
and the event timing, we have decided to revert 
back to early January for our first 2018 event- 
which has been an optimal month to host SW.  

This Study World saw the most equal breakdown 
of attendees  by gender. Men comprised of 46% of 
attendees and Women accounted for 54% of our 
students. 

For 2016, we saw a 25% increase in the overall 
number of students we sent abroad- thanks in 
large part to Study World and your participation 

25%



Study World Past Partners
Many exhibitors at our Study World Education Fairs in Taiwan and the Philippines have 
subsequently chosen to make it a core component of their Asian marketing calendar.  Past 
attendees include:

Singapore Institute of Management

University of Leeds

Nottingham Trent University

IE Business School

University College Dublin

EC English Language Schools

Study Group

Cambridge Education Group

University of Pennysylvania 

SUNY - Buffalo

University of Manchester

King's College London

University of St Andrews

Newcastle University

Northeastern University

...and many more great partners

University of Reading

University of Southampton

CSU-Long Beach

Oxford International 
Education Group

University of California- Irvine

Coventry University

University of Kent

Kings Education
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This spring saw a total of 30 universities, colleges, pathway providers, language schools, 
and governmental education organizations participate in Study World's Manila Fair. 

Most of our attending institutions are universities from the UK and USA.  As our Study 
World Fairs have grown, we have also welcomed exhibitors from Singapore, 
Australia, Canada, and locations all across Europe. 

Universities 
/ Colleges

Language 
Schools

Pathway 
Providers

67% 2%18%
Government 
Educational 

Organizations

13%

Our Exhibiting Partners
Depth & Diversity
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TERMS & CONDITIONS
1. Definitions 
"Organizers" shall mean UKEAS Worldwide.
"Customer" shall mean any persons or persons, firm or company, their servants or agents, or contractors applying for and being allotted space or other services.   
"Contract" shall mean these Rules and Regulations together with the official application form signed for and on behalf of the Organizers and the  
"Event" shall mean the event stated on the face of the contract or invoice form. 
"Space" shall mean the area in the Event building applied for by or allotted to the customer. 
2. Applications for Space and Allotments 
Application for Space must be made on the official Contract, all sections of which must be completed and signed for and on behalf of the Customer and the allotment of Space by the 
Organizers shall constitute a contract subject to these Rules and Regulations. Charges for space are stated overleaf and may be subject to alteration. The Customer shall occupy the space 
allocated to him exclusively as notified on the Contract. The Customer may not assign, sublet or grant licenses in respect of any part of the space allotted to him nor may he advertise firms 
who are not a party to the Contract. 
3. Abandonment and Limitation 
a) In the event of abandonment, postponement or cancellation of the Event for any reason or limitation of the use of the Event premises or of any of the services provided therein resulting 
from circumstances beyond the control of the Organizers or intervention by an outside authority or by a decision found necessary by the Organizers, the Customer shall have no claim 
against the Organizers in respect of loss, delay, costs, expenses, moneys or damage and the Customer's liability under this Contract shall not be reduced. 
b) The Organizers reserve the right to alter the layout of the event in any respect and at any time. Should it be necessary to rearrange the event or transfer it to another location, the 
Organizers shall be entitled to allot alternative space to the Customer as the Organizers may determine. They will adjust the cost of the space as necessary for the Customer if the space is 
affected by such alteration but will not be liable to make any further payment or compensation and the Customer will not be entitled to withdraw from the contract. 
4. Bankruptcy or Liquidation 
In the event of the Customer being declared bankrupt or going into voluntary or compulsory liquidation or failing to observe and perform the obligations or make payment under the 
terms of the Contract, the Customer may be determined to be in breach of the Contract and all moneys paid by the Customer shall be forfeited without prejudice to the right of the 
Organizers to claim for breach of contract. 
5. Risks and Insurance 
a) All exhibit articles and other property brought into the event hall by the Customer, shall be at the risk of the Customer. The Organizers shall not be responsible for any loss, damage or 
destruction occasioned by any cause whatsoever. 
b) The Exhibitor shall be liable for and agrees to indemnify and keep indemnified the Organizers against any action, liability, costs, claims, expenses, damages and losses (whether loss or 
profits or otherwise) arising out of any act or omission of whatsoever nature by the Customer within the Event premises. 
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TERMS & CONDITIONS 
6. Withdrawal 
Without prejudice to the rights and remedies of the Organizers in respect of any breach of the Contract on the Customer's part, the Organizers may at their discretion allow the Customer to withdraw 
from the Event subject to the following conditions. 
a) the Customer must give written notice and if this notice is given prior to 30 days of the commencement of the event, a 50% cancellation fee will be applied. 
b) due to advertising, venue and logistical cost commitments, if the customer gives notice of cancellation within 30 days of commencement of the event, no cancellation will be permitted and the full 
amount will remain payable. 
c) the Organizers will notify customer of cancellation in writing and from that time will have the right to deal with the space in the way the Organizers consider best including the reallocation to another 
customer. 
d) when payment of the above amounts to the Organizers is received, the Contract shall be finally cancelled and one part shall have no further claim on the other. 
e) written notice shall mean a letter sent to the UKEAS office in Taipei, Taiwan sent by registered mail or other service which provides proof of delivery. 
7. Additional Services and Charges 
The Organizers reserve the right to make additional charges to the Customer equal to any amount charged to them for any services supplied whether specifically ordered or not. The Organizers accept 
no responsibility for quality or standard or breakdown or failure of any of the services provided for, or in connection with the Event. 
8. Payments 
Payments for the services contained on invoices/remittance advices must be in accordance with the dates specified. Payment in respect of withdrawal as detailed in Clause 6 above or additional charges 
as detailed in Clause 7 above must be made within 30 days of date of invoice. In the case of non-payment of moneys due for space by the contracted date, the Organizers reserve the right to consider the 
Contract to be cancelled and all moneys paid forfeited. 
9. Exclusion of Personnel 
The Organizers reserve the right to exclude or remove from the Event any person or persons whose presence is or is likely to be undesirable and the Organizers may exercise the rights notwithstanding 
that any person is the servant or agent of the Customer or is otherwise in any way connected with the Customer. 
10. Exhibits 
The exhibits on display must be good quality, properly labelled and must comply with the Rules and Regulations of this Contract. 
11. Notice 
Any notice or other document to be given under these Rules and Regulations shall be in writing and shall be duly given and deemed to have been received by the addressee two working days following 
the dispatch, if received at or sent by hand or by registered post or by telex, facsimile or other electronic media to the relevant party at the address on the Contract overleaf or such other address as one 
party may from time to time given by written notice to the other. 
12. The validity, construction and performance of these Rules and Regulations shall be governed by the laws of Taiwan as appropriate, and shall be subject to the nonexclusive jurisdiction of the Courts of
those countries, as appropriate. 
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